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“It's not a matter of advertising per se
outside of Facebook advertisements
and LinkedIn. As part of your strategy,
you need to work on the platforms
that are best suited for your audience
and build relationships from there!
That's where the real value is!”
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Submit your answer to next month's Tips and Tricks!

Cadi Jordan, queen
consultant/owner of Jordan
Consulting
“The Spa Simply Skin uses social
media by inspiring and
enlightening our community with
information and specials to get them
on their path to relaxation and
wellness.”
Elena Morelli, owner of The Spa
Simply Skin
“So far, the spa fan page works little
for us; however, my personal page
has done wonders for my business. People prefer to hear things directly from me. Sometimes all I have to do is
check in at the spa and I'm booked within an hour or so. When it comes to Twitter, I've gotten really good press by
reaching out to beauty editors online.”
Enrique Ramirez, owner of face to face nyc - day spa
"I share on Facebook and post pictures of the spa on Instagram. People usually share our posts with their friends
and it helps boost our website and Facebook page views. Overall, we share beauty tips on our Facebook page or
specials we are running. I think it works fantastically.”
Gregory Coltren, head esthetician/massage therapist of Syeni Salon & Spa
“ Social media is a great tool to spread the word about my work, but it’s also the place where I can find out the
needs and desires of my audience. Gathering all of that data, I can create the kind of content that my audience will
find useful. If I’m a bit more creative, there is a big chance that it will be shared across multiple social media
accounts. It can be commented on and linked to from other websites; so it satisfies my audience and it receives the
love it deserves. It’s a win-win situation. Having a large number of followers is a great credibility metric, but I don't
rush to increase the number of my followers. That’s an important goal to achieve, but not one of the first stages of
growing my online business. I focus mainly on figuring out the influencers in my niche and strengthening my
relationship with them. I do this by posting valuable post. I talk less about me and more about them. The numbers
grow slowly, but naturally. This is how I envision growing my business. Social media helps a lot if you use it right.”
Ion Doaga, creator and writer of Massage Dreams
“First I write articles about the skin care interests that are most critical to clients. This is most often culled through the
conversations I have while in service. Once the article is posted on my own website, I use Twitter and LinkedIn to
repost and engage conversation to drive more traffic. This, in turn, advertises my business and services.”
Linda Harding-Bond, president of Moontide Consulting
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“ Social media allows us to provide information and feedback on a real time basis to potential customers. We can
answer their questions via social media and then direct them to one of our consultants to recommend the proper
treatment. Social media is not a short-term fix but does provide an excellent platform to communicate directly to
thousands of potential customers. By providing informative content and actively engaging our fans and followers, we
have been able to convert many to satisfied customers. It has been an excellent tool to communicate the value of our
services by sharing the experiences of our current customers. For example, we recently posted a testimonial video
on YouTube of a 14 year old girl who had her physical and social life transformed after she had our BBL acne
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old
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treatment. This video received thousands of views and excellent feedback in a matter of days. Current clients have
been able to express their satisfaction with our level of service and use our social media outlets to recommend us

View details

to their friends.”
Louis Silberman, founder and president of National Laser Institute
“Tweetaways are very effective in acquiring new followers and getting people to retweet your message and click
through to your website. Using hashtags are also key to tying your content into a subject or conversational thread on
Twitter.”
Michael Mut, business development specialist for Vivant Skin Care
Read 1054 times
Last modified on Tuesday, 01 Octob er 2013 09:57
Tw eet
Like

27
Be the first of your friends to
like this.

Published in Tips and Tricks

More in this category: « Tips and Tricks : How do you deal with an employee who is always tardy?
do you handle the pressure of a demanding client? »

How

LEAVE A COMMENT
Make sure you enter the (*) required information w here indicated. HTML code is not allow ed.

Message *
enter your message here...

Name *
enter your name...
Email *
enter your e-mail address...
Website URL
enter your site URL...
Enter the two words you see below

SUBMIT COMMENT

Back To Top

DERMASCOPE SITEMAP
COMMUNITY

VIDEOS

PRODUCTS & NEWS

AIA

ADVERTISE

Recent Activity

Developmental

Company Profile

Word Find

Media Kit

Forum

Marketing

Trade Secrets

Bookshelf

Editorial Calendar

Events

Educational

Take Note

Academy of Legends

Advertising Rates

Groups

Training

Resources

Glossary

Guidelines for Article Submissions

Worth a Look

State Board Info

Signature Treatment

CEU Exams

Guidlines for Press Release
Submissions

Aesthetically Pleasing

Educational Classes

P & E Registration

My Profile
Blogs
Brow se Blogs
Latest Blog Posts

GUIDES
Education Guide
Products Guide
Spa Guide
My Listings

MAGAZINE
About Us

SUBSCRIPTION
Subscribe

TRADESHOWS
Long Beach

www.dermascope.com/tips-and-tricks/how-do-you-use-social-media-to-advertise-your-business?highlight=WyJ0aXBzIiwidHJpY2tzIiwic29jaWFsIiwibWVkaWEiL…

2/3

